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SOCIAL MEDIA GUIDELINE FOR ICSB MEMBERS, EMPLOYEES AND 

STAKEHOLDERS 
 

Preamble 

This is a fidelity guideline. It aims to prohibit, restrict and discourage involving and/or likely 

encompassing the Institute of Chartered Secretaries of Bangladesh (ICSB) and the profession 

that it promotes from private or personal indulgence in the online or offline digital media and 

other social platforms. Accordingly, all the members, students, employees and other potential 

stakeholders of ICSB are advised to abide by and live up to the same and uphold the Institute 

from possible misrepresentation and/or image distortion. 

 

Introduction 

 

Social Media Guideline is a must needed tool for any organization in this rapid advancement 

of information technology and digitalization. Being a members’ based Institution Social Media 

Guideline is mandatory for ICSB. Use of social media is part of life now and due to prevailing 

COVID19 pandemic situation it has become unavoidable communication channel for business, 

education and social communication. A Social Media Guideline is not just a set of rules rather 

it guides, advises and inspires the members, employees and stakeholders in best and worst case 

scenarios. 

 

There is no doubt that with the advent of digital technology, communications through social 

media have become an integral part of our daily lives. While this provides a unique platform 

to communicate our thoughts, ideas, news and learning, it is also important to note that wrong 

or improper use of social media can lead to confusion, misunderstanding and discord.  

 

The Council of ICSB felt it necessary to provide guidance to its members, employees and 

stakeholders on the usage of social media. ICSB sincerely expects that all of its members, 

students, employees and stakeholders will comply with the Guideline and uphold the highest 

ethical and professional standards for which our noble profession is noted and viewed as such 

by outside parties, the regulators, media and the public at large. 
 

 

Purpose of the Guideline 
 

The purpose of this Guideline is to provide guidance for using social media by ICSB members, 

students, employees and create awareness among the ICSB members regarding various 

implications of using social online platform. 

 

Failure to follow the guidance set out in this Guideline could lead to a finding that a member 

has contravened the Guideline and may therefore be subject to appropriate disciplinary 

measures by the competent authority under the guidance of the Council, as empowered by the 

provisions of The Chartered Secretaries Act, 2010, Chartered Secretaries Regulations, 2011 

and the regulations of the ICSB or any successor Acts, Orders, Statutes or Ordinances. 
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Definition of Social Media 
 

Social Media refers to freely accessible, third-party hosted, interactive internet technologies 

used to produce, post, blog and interact through text, images, video and audio to inform, share, 

promote, collaborate or network. A non-exhaustive list of examples of social media are 

included but not limited to: Facebook, Twitter, WhatsApp, Viber, Messenger, Instagram, 

Snapchat, Blogs, YouTube, LinkedIn and any other platforms/apps fitting the description of 

Social Media.  

 

 

Effective Date 
 

Following formal adoption of the Minutes of the 76th Meeting of the Council at the 77th Meeting 

of the Council held on February 23, 2022, this Guideline is being issued as an official Directive 

of the Council and will come into immediate effect, and will be mandatory for all ICSB 

members, employees, students and stakeholders. 

 

Salient points of the Guideline are as follows: 

 

1.0 Use of ICSB logo on Social Media 
 

Groups and pages are being shown on Facebook, WhatsApp, Viber and other social media 

platforms which display ICSB's logo, symbol, name and distinctive initials giving the 

impression that they originate from or are approved by the Institute. Use of WhatsApp or Viber 

Groups or social media platforms etc. showing ICSB, ICSB Council, ICSB Regional 

Committees and similar descriptions are not permitted. 

 

Members are advised to respect the Institute's intellectual property rights by ensuring that the 

pages and groups do not use the ICSB logos or create the impression of being affiliated or 

appear to be like an official page/ group of the Institute. 

 

Such unauthorized usage of the ICSB logo and symbol etc. must be withdrawn from online 

platform with immediate effect. 

 
 

2.0  All communications should adhere to standards of decency and professionalism 
 

All Members should be careful to avoid postings that can be construed to be indiscreet, libelous, 

slanderous, abusive, disrespectful, hurtful and indecent or constitute unhealthy criticism of the 

government or any of its agencies, the regulators, the law of the land or any other member or 

firm. All members should avoid uploading unethical, non-professional and ridiculous posts/ 

images/ texts/ videos that violate the privacy of a member or group of members as well as 

tarnish the image of a member or group of members. They shall not make any personal attacks, 

derogatory and disparaging remarks, statements or publish content that is threatening. The 

usage of inappropriate language in social online platforms is strongly discouraged and 

forbidden. 
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Members shall not post false, unethical, nonprofessional or defamatory material(s) on ICSB or 

any of its Committees, Sub Committees and Council. 

 

3.0 Additional requirements for Office Bearers, Council Members, Members of 

various Standing Committees and Sub Committees of ICSB 
 

There is no requirement, or functional purpose, associated with members of such committees 

identifying themselves as Council or Committee members in their personal social media 

account. Without specific justification, members should not identify themselves as Council or 

Committee members on any platform for which they post or upload any issue or interact with 

others. This also includes any print or electronic or online media. However, they may use the 

title ACS or FCS conferred by ICSB and/or identify themselves as Chartered Secretaries. 

 

4.0 Confidentiality 
 

Disclosure of any proceedings of the Council or its Committees/ Sub Committees or any 

official working papers, minutes of meetings and documents which relate to the affairs of the 

Institute are highly confidential and strictly prohibited from being posted or even referred to 

the social media. If any public information needs to be given, this will be issued by the 

President or Secretary of ICSB, unless otherwise decided. 

 

5.0  Disciplinary Proceedings 
 

The attention of the ICSB members is hereby drawn to the above provisions and the Institute 

expects and hopes that members will exercise self-discipline and restraint themselves from 

misusing social media. They are also reminded that any violation will be severely dealt with 

and necessary disciplinary action will be taken by the Institute under the relevant provisions of 

the Chartered Secretaries Act, 2010, Chartered Secretaries Regulations, 2011 and the 

Regulations of The Institute of Chartered Secretaries of Bangladesh or any successor Acts, 

Orders, Statutes, Ordinances or Regulations.  

 

The Council reserves the right to amend the above ICSB Social Media Guideline at any time 

considering the necessity. The ICSB Social Media Guideline shall be part of the ICSB Code of 

Conduct. 

 

 

 

 

Brig Gen Md. Zahirul Islam, ndc, psc, G (Retd) 

Secretary & Chief Executive Officer 

 


